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Greetings from the Publisher

A must-read for CEQOs.

Media in pursuit of innovation

Circulation

Provide information helpful for decision making to executives

and business leaders to deepen our readers’ knowledge ‘NZ eb membership

In-depth content that digs deeper with a unique E I ‘11
perspective you can only read in Nikkei Business @ I I I 1 10n

An economic media helpful for business
Support our readers’ futures by reporting the worldwide market O
direction and the latest business trends [ ) /O

Publisher of Nikkei Business: Takeshi Matsui

3 principles of Nikkei Business
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Quickly turn knowledge and insights into weapons

Nikkei Business Editor-in-Chief
Shinichiro Kumano

Nikkei Business Electronic Edition The five advantages of the Electronic Edition

1 Quickly get an overview of the article

Quickly get an overview of the article from “Three Points of This Article”
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Q
BRNOA, BLERIZHIWSL G
WROLANFRETFS

Use Tabs to select the topics and features you’re interested in
to customize your top page
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W o 3 Freely move back and forth between PC and smartphone
o s E""‘k‘ Your article viewing history is saved automatically.
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S s e e T T et ) B Use the Clip function toremember articles when you’re

on the move for viewing at your leisure on PC later.
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4 Get a bird’s eye view of changes from past to present

A new feature that gives you a bird’s eye view of our archive of
approximately 70,000 articles. Nikkei Business TIME MACHINE

Monthly page views: 9,712,214
Monthly unique browsers: 3,255,001 Daily insights and findings
Registered members: 2,153,303 Daily delivery of quotes and leadership tips from executives
(As of October 2025) TIPS OF THE DAY Nikkei Business Editor-in-Chief : Shinichiro Kumano
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The Strengths of Nikkei Business in Numbers

The most read media
by business leaders

Executives and professionals

61.8.

| D Strong interest in DX

Ratio who selected Al, DX, and data
utilization as areas of interest

53.1.

*Average of 3 items

[Reader Survey Summary]

Expanding possibilities for large
scale projects and negotiations

Reading status in companies
with 1,000 or more employees

31.8.

As a group that drives
the Japanese economy

Annual household income of
10M Yen or more

46.3.

M Survey target: Nikkei Business subscribers, Nikkei Business Digital Edition registered members and paid members

M Survey period: July 17 - 24, 2024 M Survey method: email notification, online survey
B Valid responses: 916 M Survey implemented by: Nikkei BP / Nikkei BP Consulting

Deep analysis and a
unique perspective

Ratio of business person using
Nikkei Business more than other media

65.4.
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[ Subscribers profile ]
adraseadonnsonly Reason for reading Nikkei Business [N U

/ /

Can learn about the latest business trends 78.2%
Online only Magazine + online Can read information from a wide range of genres 55.8%
(0) (0] . : . .
. 0 . 0] Can obtain information helpful for my job 45.2%
Interviews with executives and famous people 39.3%
are helpful for my company or work .
Can understand the actions and trends of other companies in my industry 36.9%
Useful articles on case studies for my company’s risk management, 31.3%
such as in-depth examination =70
A e LR ee] Vore than half access frequently/ Useful for improving job skills s
/ Easy to understand Q&A and explanations of issues in the spotlight 24.1%
Can obtain knowledge on management and administration 23.1%
Almost every day-------- - 26.2% Useful for business discussions 19.0%
Almost every day or
2 to 3 times per week 2 to 3 times per week- - - - - - 33.3%
Once per Week ................. 183%
5 9 5 % 2 to 3 times per month----------- 12.9%
- Less than once per month---------- 9.3%

*Source: Nikkei Business reader survey, July 2024 4
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[ Subscribers profile ]

Supports b
The perception of Nikkei Business t:lﬁg:\r/vsorl’fﬁ;?s;rlggtlcal N / Media trustworthmess Strong trust for the Nikkei brand /

/ *Top 10 occupations listed
_ Nikkei Business Electronlc Edition |GGG 65.4%
(o)
Helpful for business e Nikkei Electronic Edition |G 49.5%
. IT media Business Online 21.1%
0,
Understand economic trends 59.6% Diamond Online 18.4%
Toyo Keizai Online 17.5%
0,
Trustworthy 28.0% PRESIDENT Online 12.0%
Contains more in-depth content 40.4% NewsPicks 7.0%
than a newspaper o Forbes JAPAN 4.1%
_ Asahi Shimbun Digital 3.9%
Has a long history 27.6% JBpress 3.7%
_ _ Yomiuri Shimbun Online 3.6%
Read by company executives and directors 24.6%
Read by top business people 23.9% Trustworthiness by media type Second hlgheSt trustworthiness
after newspapers /
Ample content for bringing up 11.6%
during business negotiations -0 /0 /
Great topic of discussion 9.1%
with business partners 0 Newspapers 50.4%
Has industry impact 8.0% Web_sites I 47.5%
Seminars 35.0%
Magazines 30.9%
Trade shows 27.8%
TV 21.3%
Email magazines 17.7%

Radio and audio media 5.4%

*Source: Nikkei Business reader survey, July 2024 5
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[ Subscribers profile ]

AbOUt 50% of readers view ads / ACRVTANIN TR W ENIo]d  Advertising triggers roughly half of behavior /
/ /

Took interested in advertiser 45.8%

. Visited advertiser website 43.5%

49.8% view often View often--------- 9.6% . el 4 about oroduct o

. . . 1 1 i o)
or sometimes View sometimes - - - 40.2% esearched/inquired about product or service 26.4%
O Do not view often- - - - - 23 4% Considered potential purchase of product or service 8.7%
.8 /O Almost never view: - - - - 18.5% Purchased product or service 3.5%
....... 0
Not aware/not sure s Introduced product or service to others 3.5%
None 23.5%
AT GRSl  High praise for ad practicality / Online video ad viewing behavior One in three viewers take action! /
/ /
_ . 30.4% have inquired about or purchased products
Understand the latest products and services 45.2% or services frequently or several times after
Helpful for business 44.6%
Familiarity with listed companies 18.8%
Accurate, reliable content 17.4%

See ads not available in other media 14.5% 7

Adequate information 14.2% viewing a video ad. Frequent!y """" 3-5?
Can understand corporate philosophy or purpose 13.0% Several times- - 269/0
............. 0
Great topic of discussion with business partners and coworkers 7.2% . 4 % CN)nIy once 65451;)
Unobtrusive 15.4% el T

None of the above 11.3%

*Source: Nikkei Business reader survey, July 2024 6




[ Online reader profile ]

are core employees

aged 40s and 50s /

O O O

Approximately 80% male /

/
O O O O O

s aolinelelaelaploalon
40s, 50s comprise Slgeecevooconsnons 14.2%
5 6 40s- - -+ - - 25 8% .‘
(0 BOS:- - -+ 30.8%
6% G ) e
70s and over- - - - - - 7.3%
Men:80.3% Women:19.7%
Section manager and above : 47.0% / Work location ApprOXimately7O% of readers work :::::::.
at companies in metropolitan areas /::::3:3555.:.:.::.3

/ / 8::'3 : ,:.:::.: 220

Executive, director, general manager class- - -19.6%

Chugoku/ T Hokkaido PAOM
ugoku 0 o 535
Shikoku regions 4.0% Kinki .:::::'.::
0..::.
[ J

Depe_trtment managerclass- -~~~ 11.4% 13_1% S3558° 2_7%
Leadership positions : Section manager class:---------oooooo 16.0%
Team leader/chiefclass---- -+~~~ 14.8% 0elS 3 0
0 30333333533 e 2.8%
.8 /) Ceneral EREIEYEES " < © "9 c 0o oo acaac oo oo s 38.2% 4.7% '.:;;:3:.: 3.3.::::.
o:.:..:. Greater Tokyo
metropolitan area
Approximately 30% are department manager class or greater
pp y 30% p g g e 5901

*¥Source: Subscriber data as of July 2025
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Online reader profile [ BusineSS attribUteS ]

of readers work at major companies In r Readership from diverse industries and sectors
Number of employee AppFOX. 40% with 1,000 or more employees / dust y P
Vs /

Manufacturing 19.6%
Information processing, system integration,
software ano?telecommunications 14.3%
1-99 - 37.5% Wholesale, retail, and commerce (including trading companies) 8.1%
OO = AT e e e e 17.1% Finance, securities, insurance, real estate 6.9%
Over 1,000 o
500-999--------- - 1.6% Education and learning support 4.6%
3 7 8 % 1,000 - 4,999' ---16.5% Broadcasting, advertising, publishing, mass media 4.5%
- 5,000 -9,999----- 6.8% Construction 4.5%
10,000 or more- -14.5% Consulting, accounting, and legal 4.2%
Food, pharmaceuticals, cosmetics 3.6%
Civil servants (excluding teachers) 2.8%
Materials 2.0%
Other 24.9%
of overall companies have . . .
Sales 350 Occupation 40 deeply involved in
- Approx' /o sales of 1008 Yen or more / P APPYOX- % promoting business /
/ / *Top 10 occupations
Sales, sales promotion |GGG 16.7%
Executives, directors |GG 14.7%
i ing, i i 10.7%
Under 1B Yen - under 5B Yen- -« -« -« - 24 89 Information processing, mfor.matlc.)n syste.ms 0O %
5B Yen - under 30B Yen -« - oo coeeen s 17.6% Engineering, design L
Over 100B Yen e Planning, research, marketing | S.0%
30B Yen - under 100B Yen- -+ 12.3% R&D 6.1%
37 1 % 100B Yen - under 1T Yen-------- 20.8% Office work 6.0%
- 1T Yenormore------------ovonn 16.3% Executive planning IG5
Private, non-profit organization, don't know 8.2% .Admmlstratlon, _HR 39%
Finance, accounting 2 59
Other 18.9%

*¥Source: Subscriber data as of July 2025 8




A
B OAA

Online reader profile [ BusineSS attribUtGS ]

] _ Focus on digital transformation (DX), .
WUEIECERENELIIIENERSY | ctivity, personnel, profitability / ACULICRIU R ELEINNCICERE |, interest in digital transformation /

/

/

Delay in DX 40.9% Artificial Intelligence (Al) 66.4%
Increasing productivity 10.9% Digital transformation (DX) 55.8%
Data utilization 52.2%
Hiring and training 40.9% Business efficiency, cost reduction 44.1%
Increasing profitability, reducing costs 40.9% Innovation (new technologies, new products and services) 40.4%
Human resource development, reskilling 39.7%
=100 SITREE 40.9% Productivity improvement, RPA 35.2%
Expanding sales, share, strengthening sales 37.7% Work styles, diversity 34.4%
Employee engagement, well-being 35.9% aiehine B
o _ Information security 29.4%
(i vslices, (el s(e::\?i?:gn elvnerig‘p;er'r’l(:eonnc) 33.4% Labor shortage, labor force decline 29.4%
Compliance, risk management 25.1% World affairs, politics, economy 2B
Health, medical 27.1%
Improving quality (products, services, technology) 24.3% Work-life balance 25 59,
Handling SDGs 21.9% loT 24.3%
P Eee i e e ) ares 2199 Decarbonization, carbon n_eutra!lty 22.8%
. Investment, financing 22.1%
CS, customer satisfaction 18.4% Governance, risk management 18.3%
Company name recognition and brand improvement 16.8% Braggigi 1178;/%
. . . (o)
Handling globalization 16.0% Pension plans/household accounting 17.5%
Strengthening financial position, improving PBR 14.9% Customer satisfaction (CS) 16.4%
Business continuity, M&A, alliances 9.7% Business tr_ansformatlon (BX) ko,
Regional development 11.7%
Social contribution, CSR 9.1% Business continuity 9.2%

*Source: Nikkei Business reader survey, July 2024




Online reader profile [ BusineSS attribUteS ]

Decision-making authority e 7 O% are deeply involved / DRI TG AR V(D)8 Many readers are involved /
/ /

Gather and compare information .
on products and services _ 35.6%

Final approve_r: """""""" 13.6% Propose adoption of products and services 34.0%
71.3% are deeply involved De-facto decision maker--- - - -- 19.8% (internal, to superiors) 070
o Core member of deliberations- -37.9%
.3 /0 Offers opinions: - - -+ -+« o oo 24.6% Not involved in adoption and operations 29.6%
Not involved at a” ....................... 4_1%
Involved in post-adoption operations 27.2%
Involved in design and development when adopting 20.8%
Nearly half of companies face challenges Order the start of deliberations 0
Degree of DX progress in Digital Transformation (DX) / to adopt products and services - Lol 7%
/ Decide and approve products and services to adopt - 17.3%
Adequate progress ....................... 34%

Face challenges

50 Partial progress
0 Lack of progress in many areas: -37.7%
I 6 A 12.9%

AI most no progress .............

*Source: Nikkei Business reader survey, July 2024 10




Online reader profile ( Personal data ]

: Approx. 45% : : Readers mainly own
Household income earn 10M Yen or more / Types of financial assets Japanese stocks and mutual funds /

/ /

Japanese stocks 69.1%
Under 6M Yen -« oooveeees 19.3% Ordinary savings and time deposits 57.3%
0 6M Yen - under 10M Yen----------- 34.4%
B e 10M Yen - under 15M Yen- -31.0% Mutual funds, ETFs 51.1%
(0 i L
46_3 A 15M Yen - under 20M Yen- - -9.2% Foreign stocks 23100
20M Yenormore----------- 6.1%
Foreign savings and foreign currency MMFs 20.1%
Gold and platinum reserves 14.5%

Crypto assets (virtual currency) 9.4%

N Alsoi di
: : Approx. 60% so interested in
Financial assets managel0M Yen or more / JGBs and interest-bearing bonds for retail investors 9.0% investment

/ *Savings and investments (excluding real estate) Investment real estate 8.7% diverSification
in a wide range
Foreign debt 7.0% of assets
Under 5|\/| Yen ...................... 254%
5M Yen - under 10M Yen:---------- - 13.6% FX 5.0%
" 10M Yen - under 30M Yen- - -28.0% ,
61 0% 30M Yen - under 50M Yen- - -13.6% Other | 2.5%
«V /0 50M Yen - under 100M Yen--11.0%
100M Yen or more------------ 8.4%

*Source: Nikkei Business reader survey, July 2024 11




Online reader profile ( Personal data ]

QLIERERNEIRLY High ratio of home ownership  / TR Approx. 60% |
of parents involved in school and career selection

/ / *Only respondents with children nearing school enroliment and employment

TR

Degree of information gathering,
advice on school and career selection

Home ownership (detached house): - 53.3%

81.8% home ownership Home ownership (condominium) - - - - 28 59, 66.5% provide advice Enthusiastic he_lp, advice- .19_4?
81 o) Rental (apartment, condominium) ------------ - 14.1% 67 0 Some help_, advice------- - 48.0{)
.8 %) Rental (detached house) -« cvvrereeennn. 1.7% .4 /) C.annOt say elther way: -t 17.1%
. Little help, advice -« -+ - rovoh 7.7%

Other .......................................... 244) A|most o help’ advice,
|eft up to Chlld ...................... 78%

. Approx. 25% . . . .
Car purchase price of readers purchased cars at 5M Yen or more / Topics of interest EECIUEATEL diverse interests /
/

/*Only car owners responded.Total amount shown when multiple cars owned.

Domestic travel 69.5% Home, remodeling 21.0%
Dining 59.7% Gym 16.2%
Entertainment 0 ST
o\ | — Under 3M Yen:- -« -« cononnnnn. 32.5% (film, music, theater, TV, et_c.) 53'3;6 S CET 15.9%
5M Yen or more 3M Yen - under 5M Yen-------- - 42.8% Overse:se:ril\?j 424;;%’ Golf 15.4%
0 5M Yen - under 7M Yen - - 16.1% | " Health care 41'3(; N”rsg',ﬁl'j(f:ﬁf 15.1%
.7 /0 7M Yen - under 10M Yen-: 5.9% (health mallntenz;nce,tlmprovementi 40.8‘; (education, lessons, etc.) 14.7%
......... 0 nvestment managemen .070 Inheritance
10M Yen or more 2.1% Digital devices 28 00 . 14.0%
(computers, smartphones, peripherals) . ] Beauty, fashion 13.0%
Cars, motorcycles 28.6% Volunteering, social contribution 13.0%
Cooking 24.9% Adornment 12.3%
Luxuries such as alcohol, cigarettes 22.5% (watches, accessories, etc.) "7

*Source: Nikkei Business reader survey, July 2024 12
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Nikkeil Business Special Ad Features

The Ad Features of “Ask the Top”, “New Market Strategy”, and “Move Forward Together” at Nikkei Business help you achieve
effective promotions for improving your brand by digging deeply into your executive vision, corporate strategy, and growth trajectory.

Ask the Top
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Electronic Edition

Top of companies can offer their own messages at important
milestones such as new president appointment, executive
strategy renewal, management integration, and the
achievement of good business performance.

ry

New Market Strategy
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Electronic Editi

Dispatch messages targeting new market development and
expansion, ex. new business launch, new product and
technology development, and new service launch and
renewal.

)

The above designs are standard format.

*These are visual samples to understand this offering, and not actual advertisements.

Move Forward Together
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Electroc Editio

Dispatch messages to your business partners, including
stronger partnerships with customers, promoting
understanding of your services, and successful case studies
geared toward expanding your sales channels.
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Advertising
applications and
inquiries

Advertising applications and inquiries

HixBP

AT 4T ES R RMEER

TEL : 03-6811-8071 MAIL : nb-ad@nikkeibp.co.jp

Nikkei BP AD Web https://www.nikkeibp.co.jp/ad
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